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Abstract With the popularity and steadfast

psychological, social, cognitive research on smartphones is being accelerated. This

increase of smartphone usage,

paper studies the relationships between user personality and smartphone usage
behaviors. We measured the 157 participants' demographics and their Big-five
personal characteristics at the beginning of the study and tracked their smartphone
usage log records over 2 weeks. The study results show that 1) men use more
frequently the apps in the communication, sports, news categories than women do, 2)
introversive men more frequently use shopping app than extroversive men do, and 3)
agreeable women are more likely use communication apps than disagreeable women

are. This study results provides new insights for app recommendation and marketing.
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