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Online retailing has grown rapidly, recording a growth rate of over 10% annually. Although the rapid growth has made
consumers’ shopping process much easier, consumers still have to take the risk of buying a product without experiencing it. In
these circumstances, online reviews can serve as effective means to help consumers make a purchasing decision correctly by
providing them with real experiences of others. Therefore, improving consumers’ purchasing decisions by effectively utilizing
online reviews has become a significant issue. In this study, we collected consumers' review data from each 100 products of
bestsellers in 26 product categories at Amazon.com, totaling 2,600 products, and analyzed the data to identify the factors that
influence the helpfulness of online reviews. Our study not only offers broad insights for the usefulness of online reviews by
analyzing reviews obtained from diverse products, but also provides practical guidelines for improving consumers’ purchas-
ing decisions using online reviews.
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